
Stakeholder engagement & CSR reporting trends survey 

110 organizations took part and results are in; highlighting that time, stakeholder 
engagement & getting people to read reports are the biggest challenges that 

organizations face around CSR reporting. 
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This survey was conducted as part of the 2degrees Stakeholder Dialogue Service. 

RESPONDENTS WHO IDENTIFIED SUPPLIERS 
AS BEING MOST IMPORTANT TO THEIR CSR 
STRATEGY HIGHLIGHTED INTERNAL BUY-IN 
AS THEIR BIGGEST REPORTING CHALLENGE 
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